ISEFUL TO KNDW...

How does Regional Press compare
to other forms of media?

rcial Radio

Versus Comme

80% of 15-34 year olds read a regional newspaper compared with 66%
who listen to local commercial radio.*

Most people listen to their radio station whilst performing
another task, such as driving or working, so often do not
pay full attention to what’s being said, making it easier to
miss all or part of your advert, whereas reading a
newspaper requires a person’s full attention

rtising

Te\evision Adve

Versus

Unlike newspapers, TV is an instant medium - once it’s gone it’s gone,
where as a newspaper reader can refer to your advertisement whenever
they want - readers can even cut it out and keep it! On average local
newspapers are kept for research purposes for over a week.
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3 times more 15-34 year olds in the UK read a regional newspaper (12
million) than go to the cinema one or more times per month (4 million)*

The number of ABC1 adults who read a regional
newspaper (22 million) is nearly 5 times greater than the
number who go to the cinema one or more times per
month (4.8 million)

54.6 million more 15 to 34 year olds 15 to 34 year olds read a regional
newspaper compared to 8 magazines per month*
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