
Designing a successful 

newspaper advert?
Placing a well thought out design will give your advert the best chance of 

success. At Newsquest Essex, we are always on hand to offer a design service 

but you may wish to know the thinking behind a good newspaper advert.

The “AIDA” formula is a simple process always worth 

remembering in advert design. Attention

Interest

Desire

Action

Attention – the first thing your advert needs to do is grab 

the reader’s attention – this is achieved with the 

headline, which will be looked at further on in this sheet.

Interest – When you get their attention, you need to 

create interest in your product or service.

Desire – The readers’ interest needs to be converted into a desire for what you 

have on offer. There’s a big jump between being interested in something and 

desiring it.

Action – Even if someone desires the product or service you have to offer, it’s 

not enough until they have taken action. An advert needs to set out clearly and 

make it easy for the reader to get in touch to take up the offer.

Create an engaging HEADLINE

The headline is one of the most important parts of an advert; it is what will gain 

the attention of the reader in the first instance.

The headline will be either the heading at the top of the advert or in the case 

of no heading, the first words of the advert. 

The main purpose of the headline is not to sell the product – it’s to get people 

to read the advertisement.

The headline should be about the readers and engage 

with them; it is rarely appropriate to have the name 

of the company/business in the headline.



The example above shows good use of a headline, and the 

flow of an advert to attempt to take the reader through 

the AIDA process of attracting their attention, through to 

giving them the information to make contact. 

Displaying benefits
Once the attention of the reader has been grabbed, the advertisement 

should show the benefits of the product or service on offer.

It needs to address the needs, desires and fears, whilst communicating the 

benefits of what you have to offer. Nobody will buy a product until they 

have understood how it will benefit them.

Colour

More Noticeable

The use of colour in an advert 

makes it more noticeable – Up to 

40% more readers recall a colour 

advert than a mono version

Colour adverts are 

“liked” more
77% greater response 

for colour advertising 

More Effective

92% thought a colour 

advert is more effective.

Source: Newspaper Society


